Purpose Driven—
A Business Imperative
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'The original
purpose based

company

Driven by a higher purpose, we strive
to help people make the most of all
they’ve been given.
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/3%

Of consumers

believe that companies
should have a legal
responsibility to people
and planet, alongside
maximizing profits.

Source: Source: The EY Future Consumer Index, June 2021
“The CEO Imperative: Make sustainability accessible to the consumer”

‘ . The EY (Ernst & Young) Future Consumer Index tracks changing consumer sentiment and behaviors across
- time horizons and global markets, identifying the new consumer segments that are emerging.
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90%

Of employees who work

at companies with a strong
sense of purpose say they
are more inspired,
motivated and loyal.

Source: Porter Novelli Purpose Tracker August 2020.
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Purpose driven
businesses
outperform on
many Ironts.

Engagement

Loyalty

Community engagement

Impact

Top Talent

Inspired team
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Firms of Endearment outperform the S&P

2077%
901%

/X

Conscious companies* 9%
have outperformed the 10 years 15 years 20 years

231% 301% 269%

S&P 500 by 7x over a
20-year period S&P uFoE

*Conscious companies are referred to as “Firms of Endearment” Data calculated as of June 30, 2017
e g . - - . . O( . . . . .
Source: Conscious Capitalism Field Guide, 2018 Source: Conscious Capitalism Field Guide, 2018

Note: The Standard & Poor's 500 (S&P 500) 1s a market-cap weighted index
comprised of the common stocks of 500 leading companies in leading industries of the
U.S. economy. You cannot invest directly in an index.
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Long-Term Vision

Focus shifts from
quarterly earnings
to long-term vision

of doimng good.
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Intentional Culture

Culture 1s intentionally
crafted and cultivated,
team members feel motivated

to share talents

VAN

Balance

All stakeholders

are equally

considered.
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7 The Advisor Business Model

Is perfectly suited for being a purposeful business



thrivent

Advisor Network

Believes that financial advisors
are 1n a unique position to
change hives, give people hope
and have a positive impact 1n
our communities.



‘The RIA business model lends 1tselt to being
purpose driven...

Responsibility




=] Developmg your
=Y Purpose Statement




To provide a
community for
like-hearted financial
advisors who believe 1n
leading and Living
generously.
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Where vour
purpose
resides...
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Advisors’ Purpose Journey

To help people
make wise
decisions around
the most important
aspects of their
financial hife.
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To build and lead

a diverse and
inclusive team who
come to work
engaged, ready to
serve clients and
orow the business.

To leave a legacy
that will have a
positive impact

on our
community for years
to come.
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Based on the Advisor’s Purpose Journey, where
are you on your purpose journey?

A. Early stage

ex: Help people make wise financial decisions

B. Mid stage

6/ ex: Lead a business and building a team
ﬁ O C. Later

ex: Leave a legacy that will make a lasting impact

D. Haven’t started my journey

E. None of these apply
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Amplity

Your Impact



Amplifying your impact by your
with all your

Your Business
Purpose




Amplity your impact with

Inspire Develop E'mpower



Amplily your impact with

Fulfillment
Accomplishing life’s
purpose and leaving
a legacy.

Peace of Mind
Ensuring loved ones are taken care of.

Achieve Goals

Manage Money
Asset Allocation, insurance and cash flow.

Saving for kids’ college, retirement, and estate planning.

Fidelity’s Value Pyramid
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Amplily your impact in
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Purpose 1 Action—
Advisor Panel Discussion
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Purpose 1n Action—Advisor Panel

Seth Streeter Bruce Ensrud

Co-Founder & Chief Impact Officer Wealth Advisor
Mission Wealth Parable Wealth Partners
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Jamie French
Wealth Advisor
Advent Partners
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Resources to Amplhity
Your Impact
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Resources to Amplity Your Impact

Jennifer Lehman
Program Director
Chartered Advisor in Philanthropy
The American College of Financial Services
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Katie Hammer

Vice President
Development and Communications
Foundation for Financial Planning
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Empowering independent
financial advisors to
amplify their impact.

Investment advisory services offered through Thrivent Advisor Network, LLC., (herein referred to as “Thrivent”), a registered investment adviser. Clients will separately engage an unaffiliated broker-dealer or custodian to
safeguard their investment advisory assets. Review the Thrivent Advisor Network Client Relationship Summary, Financial Planning and Consulting Services, Investment Management Services (Non-Wrap) and Wrap-Fee Program

brochures for a full description of services, fees and expenses, available at Thriventadvisornetwork.com.

Thrivent Advisor Network, LLC’s Advisory Persons may also be registered representatives of a broker-dealer to offer securities products. Advisory Persons of Thrivent provide advisory services under a “doing business as” name
or may have their own legal business entities. However, advisory services are engaged exclusively through Thrivent Advisor Network, LLC, a registered investment adviser.

Third-party speakers are not affiliated with or endorsed by Thrivent Advisor Network. The views expressed in this presentation are their own and not necessarily those of Thrivent or its affiliates.
28
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